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Selection of Political Issue Due: Thursday, November 18th
Thumbnails/Sketches & Research Due: Tuesday, November 24th 

Project Due: Wednesday, December 2nd (at the start of class).
The P.P.P.

(Politicized Poster Project)

It is not unusual to walk through a public space, see a poster and think, “I would love to hang that in my house.” And people do. Whether the poster is a promotion for an art exhibit or a musical group, it is common to see posters tacked on walls or framed and hanging in people’s homes and offices alongside paintings, photographs, and prints. Since the 19th Century, the poster has been used to advertise events and inform the public. No other graphic design format has been so successful in capturing the attention and hearts of museum curators, art critics, social historians, and the public. Most posters are meant to be hung in public places and to be seen from a distance. It is essential to remember a poster must catch the attention of a passerby. Do not forget a poster also competes for attention with surrounding posters, billboards, and any other visual material.


Your poster will represent a political/personal idea that you feel very strongly about. It can be about your political views (ie. off-shore drilling, abortion, etc), it can be about your personal views (mean people suck, etc), or it can even be about your religious views (zoroastrianism, wicca, etc). The purpose is to find an issue you feel strongly about and express it in the format of a poster that should incorporate text and imagery.


Your poster can be any size. The only size specification is that it must be larger than 8.5” x 11”. Your poster can utilize your skills in either Photoshop or Illustrator, or both! Remember, Photoshop and Illustrator work well together. It can incorporate your drawing, printmaking, painting, photography or any other skill you may have (and this is highly encouraged). High-resolution photos or scans of your artwork will work great. Normal final project presentation guidelines apply. You must also follow the Five Stages of the Design Process. At least 10 thumbnails/sketches, as well as, 10 examples of research on poster designs that either relate to your design or simply designs you find striking are due Tuesday, November 24th.


Your poster design can be as simple as making a bold, personal statement that reflects a certain way of thinking as in Barbara Krueger’s Your Body is a Battleground (Figure 1) and J. Howard Miller’s We Can Do It (Figure 2); it can be a sarcastic or sympathetic comment based on simple fact as in Haeberle & Brandt’s Q. And babies? A. And babies (Figure 3); it can be a mass media attempt to promote a certain ideology or certain person’s ideology (ie. propaganda) as in Hans Schweitzer’s Hitler (Our Last Hope) (Figure 4); it can be a mix of all of these styles as seen in Shephard Fairey’s Duality of Humanity 1 (Figure 5) or quite possibly it can be something totally different!

Websites to to check out for inspiration (no copying!):

http://anotherposterforpeace.org/
http://obeygiant.com/
http://www.numberonestars.com/americana/vintage_political.htm
Other websites to check out for poster design tips and photoshop & illustrator tutorials:

http://creativenerds.co.uk/tutorials/50-photoshop-tutorials-for-creating-posters-designs/
http://www.smashingmagazine.com/2009/10/02/the-ultimate-round-up-of-print-design-tutorials/
http://webdesignledger.com/tutorials/21-excellent-3d-text-photoshop-and-illustrator-tutorials
http://www.graphicfetish.com/19-inspiring-colorful-poster-illustrations/
http://webdesignledger.com/inspiration/33-amazing-typography-posters-and-illustrations
Whatever issue you choose, if you feel strongly about it, it cannot be wrong. Seriously.


Express yourself. . . or fail.

